





Founded in 1963, Regency Centers is a full-service, national retail developer, owner and
operator of grocery-anchored and community shopping centers. Despite a national presence
with 21 offices across the U.S., Regency operates on a local level — working closely with local
governments and agencies to achieve developments that are of the highest quality and best
use for the community. Since 2000, Regency has developed more than 180 retail developments
representing an investment of approximately $3 billion. No matter your need, only one company
has the talent, the experience and the resources to move your project forward — Regency.




Quality. What Regency is built on.

Regency develops desirable destinations and distinctive shopping centers that add value to the local
community. Blending innovative design and architecture with the highest quality mix of national and local
tenants, Regency stands out as the one to trust for uniquely tailored, high-quality properties.

Development Program Operating Portfolio

50+ shopping center developments in 20 states 450+ centers totaling 59+ million square feet of GLA

Average $1 billion in projects under construction 85% of portfolio located in a top 50 market

12% of the U.S. population lives within 3 miles of a
Regency center

$1+ billion development pipeline

95% average occupancy for the last 9 years

Average HH Income over $86,000, 22% higher than
national average




genuity.
Building sustainably through innovation and quality.

Leading the industry through innovation and quality is ingenuity. Our platform for sustainability
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is “greengenuity™”. We are committed to continuously improving our performance and
lessening our environmental impact today, tomorrow and for generations to come.

First developer to partner with U.S. Green Building Council on shopping center certification
pilot program

First retail developer to announce a sustainability plan with specific LEED certification goals

for new developments

LEED certification for a minimum 20% of developments in 2008, 40% in 2009 and 60% in 2010



PCI. The right retail relationships.

Through our innovative Premier Customer Initiative Program (PCI), Regency is capable
of bringing together a ‘Best-In-Class’ mix of national and regional retailers which
positively impacts center performance.

7 million square feet leased in 2007

Average grocer sales in the Regency portfolio are 55% higher than national

averages for those chains

Offers retailers nationwide opportunities for multiple locations
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Our financial strength. Secure.

Unlike most developers, Regency does not need to rely on third
party financing. Through our own Capital Recycling program, we
are able to pursue new acquisitions and developments quickly.

$600 million line of credit through leading lenders

Maintains flexibility in all market conditions

Complete development plans on time
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The key to success. Collaboration.

Regency believes in order for any project to be a success, we must have the
support from the local community.

Work closely with local governments and community associations
Create tailored retail developments merchandised to fill area needs
Adhere to the standards of the community and neighborhoods
Long-term holder of real estate projects

10% of total revenue is donated to local organizations nationwide such
as Habitat for Humanity and United Way



Our development capabilities. Far-reaching.

Regency develops a variety of retail developments in urban and suburban markets, both regionally and nationally.
Each project boasts the best merchandising mix designed to reflect the unique aesthetic quality of
the neighborhoods they serve.

Grocery-Anchored

More than 80% of Regency’s portfolio is anchored by the leading grocers in each market, including Kroger, Publix
and Safeway. Combined with a complementary mix of side-shop retailers, these grocers outperform their own
national averages by 55% in Regency centers, resulting in a successful, vibrant center for the community.

Community

More than 70% of Regency’s development pipeline is comprised of community shopping centers featuring the country’s
top retail anchors including Kohl's and Target.

Mixed-Use/Lifestyle

While the development process is more involved for a mixed-use or lifestyle center, Regency is able to expertly navigate
this process due to our financial strength, extensive retailer relationships, local knowledge and development expertise.
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Grocery-Anchored Centers
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Community Shopping Centers













Mixed-Use/Lifestyle Centers
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ONE INDEPENDENT DRIVE, SUITE 114, JACKSONVILLE, FL 32202
P:904.598.7000 800.950.6333 F: 904.634.3428
regencycenters.com

rege

404.575.3200
617.235.3100
630.645.2800
513.686.1600
214.706.2500
303.300.5300
713.599.3500
949.726.6000
904.598.7000
213.553.2200
561.741.4500
610.747.1200
503.603.4700
919.831.4900
804.285.9410
858.847.4600
925.279.1800
425.709.7960
636.728.2700
813.664.4800
703.442.4300

centers





