PATRICK MCKINLEY

Senior Vice President, Senior Market Officer
PatrickMcKinley@RegencyCenters.com

904 598 7468
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LLILIAM MARQUEZ

Senior Leasing Agent
LliliamMarquez@RegencyCenters.com
786 528 1454

AIDAN MCNAUGHTON
Leasing Agent RegenCy

AidanMcNaughton@RegencyCenters.com Owned and Operated by Centers.
305 940 3944
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WELCOME TO

avenida

Avenida Biscayne is situated in the heart of Aventura,
in northeastern Miami-Dade County, just 15 miles north of Miami.
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AVENIDA
BISCAYNE
AREA VISITS

Aventura Mall*
Aventura Commons’
Promenade Shops’

Town Center at Aventura”

JW Marrioft’
Turnberry Resort and Spa

*Visits in the last 12 months

Source: Placer.ai
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- Aventura Shopping Center .

ROLEK ANTHROPOLOGIE

Ferrari CUCCI!
BURBERRY COACH | : \ o
& I =i " ! y

=R I m‘ sweetgreen

NORDSTROM /Z) PELOTON'

|

Town Center Aventura

|

AR T

sRYR o

f

Porsche Design Tower
Luxury Apartments

TEFTT
TEEg
i




AVENIDA ' 7 ot o

BISCAYNE o e il O e Sl | ngn | Janiies o3
SITE " ' e 5 _ -

73.8K+

Vehicles Per Day
Biscayne Boulevard

BISCAYNE

42 5K+

Vehicles Per Day
William Lehman Causeway

(SR 856)

Source: Placer.ai
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QT [T e AVENIDA WALK
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AVENIDA BISCAYNE S O LEASED &F
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Sunset Boomers

& A Aged 65-74
Total Consumer s = 5 _ Older, wealthy, and often retired empty-nesters living
Spend i ng/Cq pita 3 P : _ out their golden years. They try to stay fashionable,
(W kl ) : - i f reading W Magazine, T Magazine, and prefer near
=zl s intellectual news outlets like NYT and WSJ. They relax

watching professional tennis and following

NYT Cooking and Food.

Total Consumer
Spending/Capita
(Annually)

THESE CUSTOMERS SHOP
AT BRANDS LIKE

W

'@ CHANEL ROLEX

BURBERRY E El‘g‘al‘i

Young Professionals
Aged 25-34

Well-educated college graduates renting in the
trendiest parts of town. Huge podcast listeners. For them,
local is cool. Independent coffee shops are a place to
hang out, LGBTQ bars are nearby, and co-op
grocers are commonplace.
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PATRICK MCKINLEY
Vice President, Senior Market Officer
PatrickMcKinley@RegencyCenters.com
904 598 7468

LLILIAM MARQUEZ

Senior Leasing Agent
LliliomMarquez@RegencyCenters.com

786 528 1454

AIDAN MCNAUGHTON

Leasing Agent
AidanMcNaughton@RegencyCenters.com
305 940 3944

ABOUT REGENCY

For over 60 years, Regency Centers® has owned, operated, and developed leading retail centers that
are exceptionally merchandised and maintained. Our legacy of success is evidenced by 480+ thriving
centers, 26 regional offices, and properties in most major U.S. markets.

We focus on Merchandising in order to find the right mix of the best operators and unique retailers to

increase consumer interest

We considerately incorporate Placemaking to create a more inviting environment to increase dwell time,
shopper experience, and attract new shoppers to the location.

Finally, we make sure we are Connecting the centers with our communities by utilizing technology,
sustainability, and targeted consumer engagement.

All contents in this document are strictly confidential and are shared with the understanding that they will be held in confidence and not
disclosed to third parties without the prior consent of Regency Centers. Site plans and imagery contained herein are not a representation,
warranty or guarantee as to size, location, identity of any tenant, the suite number, address or any other physical indicator or parameter
of the property and for use as approximated information only. The improvements are subject to changes, additions, and deletions as the
architect, landlord, or any governmental agency may direct or determine in their absolute discretion.



